ANNEX I: SALES AND DISTRIBUTION INFORMATION

S0 2: Increased Use of Family Health Services and Prevention Measures within a Supportive Policy Environment

DISTRIBUTION

A. USAID and KfW financing

Prudence
Annual Sales Objective
9000 000

Harmonie
Annual Sales Objective
123 000

Equilibre
Annual Sales Objective
24 000

ORASEL
Annual Sales Objective
2223000

Super Moustiquaire ITN *
Annual Sales Objective
18 000

* urban, commercial segment

SM Famille Protegee ITN *
Annual Sales Objective
5000

* rural, social marketing segment

Alafia
Annual Sales Objective
27 000

Collier du Cycle SDM
Annual Service Target

1502

09/01/2006

2004 2005 TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 | TO DATE
Monthly Sales| 1286 400 24 000 719 040 473 280 809 280 849 120 320 640 415 680 873 600 850 560 717 600 | 1108 160 | 8 447 360
Promo 10600 255160 11920 4800 106 720 30 096 1968 7200 22992 57 120 56 000 564 576
PNLS 255160 0 0 255 160
Other Dist. 562560 13188 2606 3 066 4181 3275 743 5389 595 008
Sales Objectif 750 000 750 000 750 000 750 000 750 000 750 000 750 000 750 000 750 000 750 000 750 000 750 000 | 9000 000
Distr. Total 1859560 547508 733566| 481146 920 181 879 216 325 883 423 623 896 592 850 560 774720 | 1169 549 | 9862 104
TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 | TO DATE
Monthly Sales 16 920 3240 13 800 4440 10 200 9000 4800 18 600 9840 9 000 11880 12720 124 440
Promo 200 80 0 150 126 120 150 10 120 956
Other Dist. 0 6 4 10
Sales Objectif 10 250 10 250 10 250 10 250 10 250 10 250 10 250 10 250 10 250 10 250 10 250 10 250 123 000
Distr. Total 17120 3240 13880 4440 10 356 9126 4920 18 604 9990 9010 11 880 12 840 125 406
TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 | TO DATE
Monthly Sales 3132 468 2304 756 1260 2 664 0 2 556 2052 2000 1152 3168 21512
Promo 72 36 0 82 160 72 72 10 72 576
Other Dist. 0 39 1 11 51
Sales Objectif 2000 2000 2000 2000 2000 2000 2000 2000 2000 2000 2000 2000 24 000
Distr. Total 3204 468 2340 756 1381 2825 72 2 567 2124 2010 1152 3240 22139
TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 | TO DATE
Monthly Sales 81900 92610 110 880 102 375 268 380 189 441 60 480 99 792 165 375 302 589 85 995 223 650 1783 467
Promo 315 6 318 3150 5013 51575 61815 122 192
Other Dist. 3370 5040 0 99 8509
Sales Objectif 185 250 185 250 185 250 185 250 185 250 185 250 185 250 185 250 185 250 185 250 185 250 185250 | 2223000
Distr. Total 85270 97650 110880| 102 690 268 380 189 447 60 798 99 792 168 525 307 602 137 570 285564 | 1914168
TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 | TO DATE
Monthly Sales 125 11 525 50 725 8100 7 640 200 0 0 0 17 376
Promo 26 8 1 0 9 178 166 25 413
PNLP 0 0
Other Dist. 0 11 22 33
Sales Objectif 1954 774 369 360 596 1056 1384 3356 2988 2839 1259 1064 18 000
Distr. Total 151 19 526 50 736 9 8300 7 806 200 25 0 0 17 822
TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 | TO DATE
Monthly Sales 558 606 564 50 100 327 125 350 2130 1315 1650 1950 9725
Promo 22 8 17 50 10 90 1 1 75 150 2 20 446
PNLP 0 0
Other Dist. 0
Sales Objectif 543 215 103 100 166 293 385 932 830 789 350 295 5000
Distr. Total 580 614 581 100 110 417 126 351 2205 1465 1652 1970 10171
TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 | TO DATE
Monthly Sales 4 200 901 100 900 150 100 200 300 2650 2550 800 400 13 251
Promo 24 2 50 2 5051 901 150 100 400 6 680
PNLP 0 0
Other Dist. 23992 1219 16025 0 5300 16 000 62 536
Sales Objectif 960 672 743 418 341 1177 1415 4242 3778 6503 3716 3035 27 000
Distr. Total 28192 2144 16127 950 150 102 10 551 17 201 2650 2700 900 800 82 467
TOTAL
Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 TO DATE
Collier SDM 12 48 24 0 512 12 48 12 420 1088
Promo 2 10 12
Sales Objectif 167 167 167 167 167 167 167 167 166 1502
Total 12 48 24 0 512 14 48 12 430 1100
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A. USAID and KfW financing (continued)

TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 TO DATE
Amour et Vie Monthly Sales 800 1600 39715 800 4361 20 109 26 410 34 055 17 488 28 467 320 630 174 755
Annual Sales Objective Promo 500 1500 3947 500 931 3930 3424 5662 7216 9885 1200 500 39 195
135 000 Other Dist. 291 100 118 100 164 773
Sales Objectif 11 250 11 250 11 250 11250 11250 11250 11250 11250 11250 11250 11250 11250 135 000
Distr. Total 1300 3100 43953 1400 5410 24139 29 998 39717 24704 38 352 1520 1130 214723
TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 TO DATE
Amour et Vie radio show Monthly Sales 4 4 4 2 3 5 4 4 2 2 4 4 42
Annual Call Objective Promo 0 0
52 Other Dist. 0 0
Sales Objectif 4 4 4 4 4 6 4 4 4 4 4 4 52
Distr. Total 4 4 4 2 3 5 4 4 2 2 4 4 42
TOTAL
Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 TO DATE
ISTOP Kit Monthly Sales 30 0 0 100 0 0 0 0 130
Annual Sales Objective Promo 0 0 2 1 3
100 Other Dist. 0 0 0
Sales Objectif 8 8 8 8 8 8 8 8 8 8 8 8 100
Distr. Total 0 30 0 0 0 2 101 0 0 0 0 0 133
TOTAL
VCT Oct.04 Nov.04 Dec.04 Jan.05 Feb.05 | March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 | TO DATE
Annual Service Target | VCT1 31 34 257 38 39 127 64 163 103 118 166 96 1236
500 | Sales Objectif 42 42 42 42 42 42 42 42 42 42 42 42 500
Total 31 34 257 38 39 127 64 163 103 118 166 96 1236
TOTAL
STI - Counseling Services Oct. Nov. Dec. Jan.05 Feb.05 | March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 | TO DATE
Annual Service Target | Couns./Test 47 293 108 131 184 262 202 132 210 146 206 154 2075
1000 | Sales Objectif 83 83 83 83 83 83 83 83 83 83 83 83 1000
Total 47 293 108 131 184 262 202 132 210 146 206 154 2075
IR 2 : Increased Access to Services and Products
Cum Sales Pts| New Sales Pts 2004 2005 Cum Pts
Cumulative Points of Sale to Date end 2004 Objective 2005 Oct. Nov. Dec. Jan.05 Feb.05 March.05 | April.05 May.05 June.05 July.05 | August.05| Sept.05 To-date
Prudence 16 907 500 16 907 16 907 16 907 16 907 16 907 16 907 16 907 16 907 16 907 16 907 16 907 16 907 0
Harmonie 236 25 236 236 236 236 236 236 236 236 236 236 236 236 0
Equlibre 214 25 214 214 214 214 214 214 214 214 214 214 214 214 0
Orasel 3308 500 3308 3308 3308 3308 3308 3308 3308 3308 3308 3308 3308 3308 0
Super Moustiquaire 769 100 769 769 769 769 769 769 769 769 769 769 769 769 0
SM Famille Protegee 208 500 208 208 208 208 208 208 208 208 208 208 208 208 0
Alafia 1066 1000 1066 1066 1066 1066 1066 1066 1066 1066 1066 1066 1066 1066 0
Communes with>25 Prudence sales pts 77 77 77 77 77 77 77 77 77 77 77 77 77 77 77
Stock Outs % estimated (% en rupture / no. of outlets sampled)
In Cotonou Averages
No. of sales points out of stock| 0 0 0 0 210 75 0 0 12 0 80 78 455
No. of sales points sampled /vistied 0 0 0 0 3056 510 0 0 112 0 423 552 4653
Percentage of sales points out of stock 0.00% 0.00% 0.00% 0.00% 6.87% 14.71% 0.00% 0.00% 10.71% 0.00% 18.91% 14.13% 9.78%
Outside Cotonou / Other
No. of sales points out of stock| 22 15 9 42 9 19 0 35 40 7 0 78 340
No. of sales points sampled /vistied 237 318 215 332 215 312 0 257 446 561 0 197 3090
Percentage of sales points out of stock 9.28% 4.72% 4.19% 12.65% 4.19% 6.09% 0.00% 13.62% 8.97% 12.66% 0.00% 39.59% 11.00%
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